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PITCH EVALUATION CRITERIA 

 PITCH 

FILLS A 
NEED OR 
SOLVES A 
PROBLEM 

REACHABLE 
TARGET 
MARKET 

REALISTIC 
TIMELINE  

REALISTIC 
COST TO 

PRODUCE 

THIS WILL 
BE FUN 

TOTAL 
POINTS RANK 

1 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 

  

2 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 

  

3 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 

  

4 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 

  

5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 

  

6 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 

  

7 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 

  

8 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 1  2  3  4  5 

  

 

Notes or Observations: 
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COMPANY RANKING 
 

COMPANY PITCH CHOICE 1 

NAME: 

 

WHY I LIKE IT: 

 

 

 

WHAT I CAN CONTRIBUTE: 

 

 

 

 

COMPANY PITCH CHOICE 2 

NAME: 

 

WHY I LIKE IT: 

 

 

 

WHAT I CAN CONTRIBUTE: 

 

 

 

COMPANY PITCH CHOICE 3 

NAME: 

 

WHY I LIKE IT: 

 

 

 

WHAT I CAN CONTRIBUTE: 

 

 

 

 

NOTES 

 


